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OUR
FOUNDER

The Late Asghar Ali

(1904 -1997)

The Late Asghar Ali founded the Asgharali Group and led its
evolution as a major regional player in perfumes and other
businesses. He had a vision of a business enterprise that would
not only excel in its day-to-day business, but also make valuable
contributions in the lives of people around it: customers,

employees, shareholders and the community at large.
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THE
BRAND

Asgharali Perfumes is one of the leading brands in the world of
Arabic perfumery, recognized the world over for its innovation and

impeccable craftsmanship.

Ever since the house of Asgharali was founded in the Kingdom of
Bahrain in the early 1920's, the brand has been very successful in
developing and retaining a sizable loyal customer base. Through
decades of continuous research and development in the art
and technique of extracting pure oils from natural substances,
Asgharali designs and produces perfume sprays, fragrant oils,

oudh, fresheners, and cosmetics, as well as other items.

As Asgharali enters the next century of activity, it's taking a
strong position on corporate responsibility. From sustainability
to philanthropy, Asgharali is committed to its role in the larger

community.
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OUR
HERITAGE

Our roots go back to the early twentieth century when the Late
Asghar Ali, the Founder of the Asgharali Group, voyaged to Bahrain
in 1919 for a humble beginning. It was here that he started trading

and laying the foundation for the House of Asgharali.

He proved a great sense of inspiration to his son Saleem Asghar
Ali, under whose dynamic leadership the Group is growing from
strength to strength and establishing and sustaining a leadership

positionin all its key businesses through continuous value creation.

Asgharali has won the hearts of consumers worldwide and laid its
footprint in the perfumery market and related business interests
with over 100 company owned and franchised retail outlets in the
Middle East and South Asia and over 40 distributors worldwide in

regions from Eastern Europe to South America.

The company is poised for continuous exponential growth with
the development of partnerships with interested parties for global

distribution, franchise and online sales.

Anchored in a deeply held set of values, the Asgharali Group is
committed to offer value to its customers, employees, stakeholders

and the society at large.
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VISION

To be the most innovative organization to deliver value for our

fashion centric customers.

MISSION

We strive to discover, develop and deliver fragrances from the best

kept reservoirs.

VALUES

We focus to deliver on environmental stewardship and activities
to benefit society and commit to shareholders’ values - be it

customers, employees or suppliers.
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MANUFACTURING
FACILITY

Automated processes in the ultra modern production unit and
diligence in quality control procedures are a value addition
for exhibiting production to the highest level. In order to keep
pace with the ever changing trends in the market, the company
continues to invest heavily in R & D to create new fragrances and
attractive packaging. Asgharali has developed a variety of products
comprising of sprays, non sprays, oudh and bakhoor, burners and

gift sets, cosmetics and creams etc.

With the knowledge of the essence of herbs, flowers and woods,
Asgharali has been successful in specializing in fragrances such as

Dehn Al Oud, Amber, Musk, Rose, Jasmine, Sandal and Saffron.
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INTERNATIONAL
PRESENCE
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OUR
STRATEGY

We strive to deliver a fragrance experience beyond expectations
and further consolidate its position as a leading international
perfumery brand. To keep up with ever-changing market trends,
Asgharali implements stringent fragrances and quality standards
to produce superior products that deliver value for money. All
the brand collections adhere to a lifestyle philosophy featuring a
distinctive brand signature. This ensures that we always stock the

latest fragrances to cater for our wide range of customers.
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AWARDS &
ACHIEVEMENTS

Under the patronage of H.E. Shaikh Khalid bin Abdulla Al Khalifa,
Deputy Prime Minister of the Kingdom of Bahrain, the Lifetime
Achievement Award was bestowed on Saleem Asghar Ali, Chairman
of Asghar Ali Co. W.LL. at the Summit of Excellence held at Bahrain

Conference Center, Crowne Plaza Hotel.
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PERFUME
SPRAYS

Designed to make necessary difference and nonverbally convey a
lotabout a person’s personality. Given the significance of perfumes
in everyday apparel dress-up, our most luxurious perfumes not
only sport mesmerizing fragrances but are bottled as beautiful as
jewels. So, for the fine fragrance lovers we have most exclusive and

gorgeously designed perfumes.

Perfume Sprays are broadly categorized as Arabic Sprays and

Western Sprays.
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FRAGRANT
OILS

Our oils are made with a variety of high quality essential solvents,
absolutes and extracts which are produced using 100% natural
ingredients with an aromatic and traditional touch. We focus on
producing the highest quality and best essences to craft fine oils.
Our selections are carefully curated to reflect our penchant for

exotic and beautiful essences.

Fragrant Oils are broadly classified as Arabic Oils and Western Oils.
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SKIN SERIES &
TOILETRIES

Cosmetics comprising of the customary solid perfumes and the
modern skin series create hysteria to engulf the lotion, ripple in its
softness, be enchanted by its eternal fragrance and be tempted by

its edible fruity sensation.
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OUDH

A classic, pleasant aroma which is famous and the most highly
regarded, which gives one of the most exotic and luxurious
pleasures for the senses. We specialize in the art of combining
sweet smells and soaking woodchips with the fragrance, which is
flourishing today. 100% Pure Agarwood hand picked from remote
corners of the world is yet another enticing odour for engulfing the

curious individual.

ACCESSORIES

OurAsgharaliaccessories collection will have you smelling delicious!
Super scents will add the finishing touch to your super stylish look.

These accessories include Burners, Candles, Charcoal etc.

BURNERS

These burners feature intrinsic detailing and decoration. Fill your
room with the delicate incense of Asgharali with its burners also
called as Mubkhars.

CANDLES

Scented, natural Asgharali candles. Burns clean, even, and true to-

scent for hours. Perfect as a gift, or for your own home.

CHARCOAL

The most traditional style of burning incense is to do so on top
of a red-hot charcoal. Asgharali charcoal are self-lighting and
long-burning charcoal tablets which can be used to burn resins,
incense, powdered herbal blends or dried herbs. Incense that is
sprinkled right next to the hot charcoal will release the fragrance

slowly, produce less smoke, burn evenly and stay lit.
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AQUA BASED
FRESHENERS

Discover the evocative fragrance of Asgharali offering variety of
air fresheners delighting your senses with its scent. Defined as
Asgharali Attar Manzil, these air fresheners are designed to give
out weeks of constant and effective fragrance, brightening your
home to create a welcoming atmosphere at any time of the day,

target odors on the spot and freshen rooms with the scent.
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GIFT
SETS

Gift sets of various assortments are a popular delight for every

occasion/ event, especially for the purpose of giving to loved ones.

31



04 CHANNELS OF EXPANSION

33

GLOBAL
POTENTIAL

The luxury industry has witnessed tremendous growth over the
past several decades and is projected to outpace all other retail
formats for the foreseeable future. The Asgharali brand has been
in the forefront of the retail business since starting its operations
in 1924.

Asgharali aims to grow across the GCC and internationally, serving

multicultural middle-to-high end income customers.

Become a distributor and take the opportunity to be a part of the
Global Perfume Industry which is peaking towards being a USD 45
Billion Dollar a year business with the Middle East market playing a

vital role in the sales surge.
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FRANCHISING

As a Franchisee you get to draw upon the
operational, management and brand expertise
that Asgharali has built over decades of

experience in luxury retail.

* Unique Proposition

* One Time Store Opening Fee per Shop opened

* Single Lifetime Payment as Stock Standard Security

* Store Refurbishment Rebate

* Zero Renewal Fee

* Merchandise is 100% REFUNDABLE in case of Franchise Closure
* No Recurring Monthly Royalty Fee

Contact us at:

franchise@asgharali.com
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OUR FUTURE
PERSPECTIVE

Asgharali aims to spear head growth levels via retail network,
franchise, distribution and online sales internationally. Numerous
new retail and franchise outlets are foreseen to be opened over the

coming years.

Improvement of the existing distribution networks and inculcation
of new distribution networks are planned to be initiated.
E-marketing is to be given pre-dominant focus given its extensive

customer reach.
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OFFICES

KINGDOM OF BAHRAIN

Bahrain Investment Park, Building 1285, Road 1516,
Block 115, Hidd, Kingdom of Bahrain.

Telephone +973 17215577
Fax +973 17215199

Email info@asgharali.com

4

KINGDOM OF SAUDI ARABIA

PO Box 2742, Khubar 31952, Damman Al-Khubar,
Kingdom of Saudi Arabia.
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Telephone +966 13 8987156, 8961939
Fax +966 138985356

ISLAMIC REPUBLIC OF PAKISTAN

126/3 Quaid E Azam Industrial Estate, Lahore,
Republic of Pakistan.

Telephone +92 42 35113064-5

SULTANATE OF OMAN

PO Box # 859, Flat No. 104, Building No. 518,
Block No. 168, Matrah Al Kubra, Al Seeb, Oman.

Telephone +968 95711537

n AsgharaliCo a AsgharaliCo AsgharaliCo G AsgharaliCo
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